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 Messaging Background:  discourse and 
attitudes around race in America

 Messaging Recommendations
 Messaging in Action:  Promoting an equitable 

economic recovery
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Messaging Background:
Our Opponents’ Narrative

 Racism is “largely” over; fading over time…

 People of color obsessed with race…

 Discussing race is divisive…

 Discussing race is opportunistic demagoguery…

 Civil rights as a crutch against individual “merit”…

 Modern inequality is not racism; it’s just life…

 “New” immigrants as threat to native born white &      

black
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Messaging Background:
American Attitudes on Racial Justice

 Belief  in the ideal of equal opportunity

 Disagree about the existence of racial discrimination and 
inequality—with major racial differences in opinion

 Invested in the story of the “self-made person”/
individual responsibility

 Ambivalent about remedies for unequal opportunity

 Perception that people of color violate that norm. 



Equal Opportunity 
 60% of Americans think that white and black people have an 

equal chance of getting ahead
 More African Americans than ever believe this  but still not a 

majority (44%) 

 73%:  “African Americans have reached or will soon 
achieve racial equality” April 2009

Personal Responsibility vs. Equal Opportunity 
 “Failure to take advantage of available opportunities (62%) 

rather than discrimination by whites is more of a problem for 
blacks today (21%).”  April 2008 

Messaging Background:
American Attitudes on Racial Justice

Presenter
Presentation Notes
Most in a new Washington Post-ABC News poll say African Americans will soon achieve racial equality, if they haven't already, but many perceive discrimination in their own communities.


Racial disparities are also apparent when people were asked whether African Americans have achieved or will achieve racial equality in this country.
Most in a new Washington Post-ABC News poll say African Americans will soon achieve racial equality, if they haven't already, but many perceive discrimination in their own communities. Seventy-three percent of all those surveyed said African Americans have reached or will soon reach equality, including three-quarters of whites and just over half of blacks. 

CNN/Opinion Research April 2008 
In your view, which of the following is more of a problem for blacks today--failure to take advantage of available opportunities, or discrimination by whites? �62% Failure to take advantage 21 Discrimination 11 Both equally (Vol.) 6 No opinion 

April 2009�
More blacks than ever in the past 12 years think that there is equal chance/opportunity but still not a majority: 44% today compared to 30% in 1990. The election caused a significant increase, the largest seen in 12 years: form 30% in July 08 to 44% in October 08 or April 09—due to a dramatic drop in support for whites (64% to 47% to 51%.)

Most Americans (60%) think that white and black people have an equal chance of getting ahead, 1 out of 3 think that whites do, while only 6% think that Blacks do. – ABC, 04/09 
WHITES: 23-whites, 7-blacks, 62%-equal opportunity
Blacks: 51%-whites, 2-blacks, 44%-equal

African Americans have reached or will soon achieve racial equality (73%)
3 out 4 of whites 
1 out of 2 blacks  
April 2009




Vast majorities “strongly” believe that: 

 Equal opportunities regardless of race (86%),

 Being treated fairly in the justice system (83%), or

 Freedom from discrimination (83%) 

are human rights, and 

 Racial profiling (84%), or

 Police stopping people solely based on their race (84% agree) 

are violations of their human rights 

American Attitudes:  
Equality, Fairness and 

Freedom from discrimination

Presenter
Presentation Notes
Americans believed racial profiling to be a human rights violation. In addition, the same poll found that Americans feel strongly that people should be free from discrimination, have equal opportunities, and be treated fairly in the criminal justice system and that all of these things are human rights.



Messaging Recommendations:



Recommendations for Talking 
About Race in the Age of Obama

 Acknowledge Progress
 What Does Discrimination Look Like?
 Are We There Yet? The Search for A Post-

Racial America 

Presenter
Presentation Notes
Three minutes
Lead with Values:  Opportunity, in particular, is an important part of the American consciousness and helps tie our concerns to the nation’s core principles.  Community and the Common Good, in turn, help to counter the “On Your Own” mentality that can erode support for social policies.  The ideal of Opportunity should be used, not to avoid talking about race, but as an entry into often-tough conversations about racial equity and inclusion.
About All of Us:  A winning racial justice message is not just about the rights and interests of people of color but, rather, about our country as a whole and everyone in it.  It explains that it’s not in our moral or practical interest as a society to exclude any group, community, or neighborhood, or to tolerate unequal opportunity.  And it backs up that premise with practical as well as symbolic facts and arguments.
Acknowledge Progress:  With an African American president in the White House, it’s important to acknowledge that our country has made progress over the decades regarding race relations and equal opportunity.  Doing so helps persuade skeptical audiences to lower their defenses and have a reasoned discussion rooted in nuanced reality rather than rhetoric. 
Over Document Bias:  Many audiences are skeptical about the modern existence of racial bias and other forms of unequal opportunity.  Instead of leading with evidence of unequal outcomes alone—which can sometimes reinforce stereotypes and blame—we recommend documenting how people of color frequently face stiff and unequal barriers to opportunity.  Discrimination, in particular, typically requires over-documentation for skeptical audiences.  Unequal outcomes can then be presented in the context of unequal opportunity.  
Select Thematic Stories – we’ve already talked about why a thematic approach is important.
Tell Modern Stories of Discrimination:  Modern discrimination still includes some old-school bigotry but, more frequently, it involves nuanced and less visible forms, such as covert, implicit, and structural bias, and the continuing effects of past discrimination.  It is important to communicate the modern face of discrimination, yet many audiences have no frame of reference for such a conversation.   We recommend carefully tailoring the depth and detail of the message to the medium and audience; a TV news soundbite is too little time to explain structural bias to a general audience, for example, while an op-ed, hearing, or public speech may provide the opportunity to do so.  Time educating reporters and policymakers on background is also well spent.
Be Solution Oriented:  Audiences who understand that unequal opportunity exists may, nonetheless, believe that nothing can be done about it, leading to “compassion fatigue” and inaction.  Wherever possible, we should link our description of the problem to a clear, positive solution and action.
Link Racial Justice to Broader Issues:  For most of us, racial justice is one essential aspect of a broader social justice vision.  Linking our goals to broader solutions that directly touch everyone—e.g., connecting health equity and guaranteed affordable healthcare for all—can engage new audiences and build larger, more lasting constituencies.
 



 




Recommendations for Talking 
About Race in the Age of Obama

 Model Contributions not Deficits
 Stay on Message: Themes not Episodes
 Focus on Solutions
 Link Racial Justice Solutions with Broader Efforts 

to Expand Opportunity
 Keeping the Faith 

Presenter
Presentation Notes
Three minutes
Lead with Values:  Opportunity, in particular, is an important part of the American consciousness and helps tie our concerns to the nation’s core principles.  Community and the Common Good, in turn, help to counter the “On Your Own” mentality that can erode support for social policies.  The ideal of Opportunity should be used, not to avoid talking about race, but as an entry into often-tough conversations about racial equity and inclusion.
About All of Us:  A winning racial justice message is not just about the rights and interests of people of color but, rather, about our country as a whole and everyone in it.  It explains that it’s not in our moral or practical interest as a society to exclude any group, community, or neighborhood, or to tolerate unequal opportunity.  And it backs up that premise with practical as well as symbolic facts and arguments.
Acknowledge Progress:  With an African American president in the White House, it’s important to acknowledge that our country has made progress over the decades regarding race relations and equal opportunity.  Doing so helps persuade skeptical audiences to lower their defenses and have a reasoned discussion rooted in nuanced reality rather than rhetoric. 
Over Document Bias:  Many audiences are skeptical about the modern existence of racial bias and other forms of unequal opportunity.  Instead of leading with evidence of unequal outcomes alone—which can sometimes reinforce stereotypes and blame—we recommend documenting how people of color frequently face stiff and unequal barriers to opportunity.  Discrimination, in particular, typically requires over-documentation for skeptical audiences.  Unequal outcomes can then be presented in the context of unequal opportunity.  
Select Thematic Stories – we’ve already talked about why a thematic approach is important.
Tell Modern Stories of Discrimination:  Modern discrimination still includes some old-school bigotry but, more frequently, it involves nuanced and less visible forms, such as covert, implicit, and structural bias, and the continuing effects of past discrimination.  It is important to communicate the modern face of discrimination, yet many audiences have no frame of reference for such a conversation.   We recommend carefully tailoring the depth and detail of the message to the medium and audience; a TV news soundbite is too little time to explain structural bias to a general audience, for example, while an op-ed, hearing, or public speech may provide the opportunity to do so.  Time educating reporters and policymakers on background is also well spent.
Be Solution Oriented:  Audiences who understand that unequal opportunity exists may, nonetheless, believe that nothing can be done about it, leading to “compassion fatigue” and inaction.  Wherever possible, we should link our description of the problem to a clear, positive solution and action.
Link Racial Justice to Broader Issues:  For most of us, racial justice is one essential aspect of a broader social justice vision.  Linking our goals to broader solutions that directly touch everyone—e.g., connecting health equity and guaranteed affordable healthcare for all—can engage new audiences and build larger, more lasting constituencies.
 



 




Messaging in Action:  
Promoting an Eqtuiable 

Economic Recovery



Goals of Economic Recovery Work

 Main Premise: Economic recovery is a moment of   
public investment for all Americans

 Ensure that stimulus and economic recovery funds 
invest in all groups and communities

 Use an emphasis on “all” communities as an 
opening to highlight communities facing 
multiple barriers to opportunity, now and 
historically.



Basic Elements of the Narrative

 Equal levels of access regardless of race/
ethnicity, gender, disability

 Public spending can help or harm 
communities

 Recovery can and must be transformative

 Transparency/accountability = equity



Key Values Inherent to 
Economic Recovery

 Community: “We are all in it together”

 Opportunity: “Everyone deserves a fair chance”

 Security: “Tools and resources to support their families”

 Mobility: “Opportunity to move forward”

 Equality: “What we look like should not determine our 

status”

It is in everyone’s interest to ensure that all Americans have 

economic security and the opportunity to move forward.

Presenter
Presentation Notes
HOW THIS VALUES STATEMENT INVITES DISCUSSION OF FULL ECONOMIC PARTICIPATION AND WHY THAT IS NECESSARY FOR A

SUCCESSFUL ECONOMY.  AND THIS NEEDS TO BE UNDERSCORED AND SUPPORTED/DOCUMENTED IF POSSIBLE – HOW/IN WHAT

CONCRETE WAYS OR COMPELLING EXAMPLES DOES ENSURING AN EQUITABLE RECOVERY HELP US ALL?  MORE CONSUMERS/

TAXPAYERS IN THE ECONOMY.  

FOR EXAMPLE, FOR PEOPLE WITH EXPANDED FINANCIAL LITERACY AND MORE AVAILABILITY OF APPROPRIATE LOANS LEADS TO 

FEWER PEOPLE EXPLOITED BY THE MORTGAGE 

INDUSTRY AND THE RESULTING FALLOUT WHICH AFFECTED ALL AMERICANS.

JT ASK AUDIENCE:  EXAMPLES OF HOW PROTECTING VULNERABLE COMMUNITIES IS BETTER FOR EVERYONE/THE ENTIRE ECONOMY.



Opportunity is a core American value.  It means that 
everyone needs a fair chance to reach his or her full 
potential.  

Value

Problem

Solution

Action

However,  despite real progress in some areas, unequal 
access to opportunity still persists, particularly for 
communities of color, and hurts us all.  It’s put our 
economy at risk.  It violates our core values.  
For example, people of color were three times as likely to 
be offered high-interest sub-prime loans than otherwise-
similar white borrowers.  As a result, foreclosure rates are 
higher in these groups, and they are losing the most secure 
path to building wealth: homeownership.  This has 
reverberating effects on the  national economy. 

Recovering from this financial crisis demands new rules 
for a 21st  century global economy.  We need to connect all 
communities to economic opportunity. 
Urge the Administration to …

Presenter
Presentation Notes
JT:  EXPLAIN VPSA.
VALUE AT STAKE
PROBLEM – THIS IS THE PLACE FOR DOCUMENTATION/STATISTICS
SOLUTION:  POLICY
ACTION:  WHAT THE AUDIENCE CAN DO



Specific “Value/Problem” 
Statements on Economic Recovery

 This moment of economic recovery is an opportunity to make 
transformative change in our country.  It should not just take us 
back to where we were when the economy collapsed, because 
there were stark disparities in the lives and realities of 
communities of color and women:

 In 2008, African American individual income was about 76% of white 
median income, and Latinos made about 72% of white income.

 In 2008, women made about 77% the median income of male income. 
African American women made about 67% of male income, and Latinas 
made about 57% of male income.

(State of Opportunity in America, 2010 Update: 
www.opportunityagenda.org/stateofopportunity) 



 We call on the Administration to ensure that public 
investments offer equal and expanded opportunity for 
everyone and lift the common good. 

 Meet with or write to state/local officials to request their 
compliance plans

 Write blog posts/letters to the editor/comments on blogs 
and articles

 Monitor flow of funds in your area

Specific “Value/Problem” 
Statements on Economic Recovery
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